
  

 

AOT GROUP NEWSLETTER 

Issue sixñJanuary 2009 

Well, I cannot believe that 
January is almost over! 2008 
was a great year and the AOT 
Group has been working very 
hard across all divisions to 
ensure that 2009 is the best that 
it can be given the current 
economic climate. Our outlook is 
positive and optimistic and most 
importantly is pro-active. We  are 
looking at opportunities to 

continue to deliver our supplier partners as much 
business as we can. As of April 1, 2009 the AOT 
inventory for the year round product has been 
consolidated and this will provide AOT unmatched 
availability and in turn our supplier partners will benefit 
from enormous gains in materializations of allocation. 
Most certainly a lot has happened since our last update, 
so perhaps a quick recap by division may be the best 

way to give you the full picture. 

 

AOT Inbound 

Following the acquisition of ETA we now have relocated 
the ETA team in the St Kilda Rd office in Melbourne and 
are making the most of synergies and team work. As of 
April 1st, 2009, all AOT Inbound, including ETA will be 
on the one operating system. The uptake of the AOT 
Inbound content for FIT travelers has been fantastic with 
ETA clients and our newly opened Mumbay office is 
starting to keep us all very busy. In the ñWesternò arena, 
the biggest news is certainly the relocation of Gary 
Paterson position to the UK. Gary will be moving to 
London in early February from where he will continue to 
be the Global General Manager Sales for the Western 
Hemisphere. Garyôs details in the UK will be revealed as 
soon as available! In the near future, look out for us at 
ITB and of course at the ATE in June. The Contracting 
and Product teams will be attending in force the ATEC 

Symposium in Darwin! 

2009 is also the year of the AOT Inbound Mega Fam 
which will travel in May 2009. This prestigious group will 
travel in Victoria, New South Wales, Northern Territory 

and South Australia.  

AOT Holidays 

It goes without saying that our biggest news here is the 
purchase of the Sunlover Holidays licence from the 
Queensland Government and earlier this month the 
purchase of the New South Wales Holidays licence from 
Tourism New South Wales. Furthermore, the purchase of 
Great Aussie Holidays earlier in 2008 added a new 
dimension to our domestic wholesale operation, which 
now is definitely Australiaôs largest both in terms of product 
range and volumes. AOTH has ambitious targets for 
2009/10 and will invest heavily in Marketing activities in 
the domestic market. Our new brochure range is almost 
finalized and you can have a sneak preview in this 

publication.  

 

Australian Online Travel 

By now you have probably seen a billboard or two, if you 
happened to be near an airport in either Melbourne or 
Sydney which launches NEEDITNOW new loyalty reward 
program, pillowPOINTS which will be extended to all 
AOTôs consumer websites in the next few months. This 
new benefit for NIN members is guaranteed to lure more 

and more of those ñpoints-hungryò consumers we all love! 

And as if that was not enough, we have also painted the 
Travelyackie van in NEEDITNOW colours! Look out for the 
van in regional Australia as the girls make their way 

around the Continent in the next 12 months! 

 

Well, this is probably all from me for this first edition of 

2009!  

 

We look forward to working closely with you in what is 
going to be a challenging but very interesting year, where 
partnerships will grow fonder and stronger. We strongly 
believe there is no better time to take advantage of the 
many channels of distribution we offer to give your 

product unmatched exposure. 

 

Best regards, 

Happy 2009!  

Inside this issue: 

  

AOT Inbound 2 

  

  
AOT New Zealand 4 

  
AOT Holidays 5 

AOT Group 

 

Australian Online  

Travel 

8 

 

 

9 

  

 

 

We welcome your  

feedback.  

Please contact us:  

aotnews@aotgroup.com.au  


